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ALDO and Call It Spring will completely eliminate single-use shopping bags, keeping an
estimated 10 million bags per year out of the ecosystem
The ALDO Group’s bagless initiatives encourage customers to opt for an eco-designed
shoebox, saving an estimated 11,000 trees per year

Montreal, Canada (August 8th, 2019) — The ALDO Group, a Canadian-based footwear and
accessories company, announces today that both ALDO and Call It Spring will phase out all
single-use shopping bags from corporate stores globally, as part of the company’s continued
efforts in sustainability. The new initiative encourages customers to opt for an eco-designed
shoebox made from recycled material and with a built-in handle that makes single-use bags
obsolete.

“Over a decade ago, we introduced a shoebox with a rope as a first step to making our packaging
more sustainable and guide our customers to better shopping habits. We now believe that our
consumers are ready to accept our boxes as the solution to carry their shoes home,” said David
Bensadoun, Chief Executive Officer of the ALDO Group. “The elimination of 10 million single-use
bags is a major step in our long-term commitment to sustainability and is just one piece of the
puzzle we are working on.”

To celebrate its break up with single-use bags, the ALDO brand will be revealing unique
activations this August in New York and London. On August 9th, in partnership with Plant the
Future, and taking inspiration from nearby Central Park, ALDO will transform its Broadway
location in New York into an environmental activation that showcases the impact that the ALDO
brand has by ditching single-use bag: approximately 8,500 trees saved per year, roughly 1/3 of
the 26,000 trees currently found in the park. The store will also be completely paperless during
the activation, from receipts to marketing signage, and the exciting initiative will be mirrored in
London on August 29th, using Hyde Park as inspiration.

As the first fashion footwear and accessories company in the world to be certified climate neutral,
this bag-free initiative is a natural next step for the company in reducing its environmental footprint.
Recently, Call It Spring took a bold step by becoming fully vegan, removing all animal materials
from its entire product range. In keeping with its commitment to a greener future, Call It Spring is
also working on including more sustainable materials in its product offering, with sustainable
collections and further advancements to come later this year.

“Our company purpose is a journey to create a world of love, confidence and Belonging. This
purpose pushes us to help create a more sustainable future through our business operations,”
continued Bensadoun. “We continue to challenge ourselves and those in the industry to explore



even more ways to advance sustainability, and we look forward to sharing other impactful
initiatives in the near future.”

Customers at ALDO and Call It Spring who still wish to opt for a bag will have the option to
purchase reusable eco-totes. Available in four sizes (S, M, L, XL), the eco-totes are made from
recycled plastic, removing on average 5 water bottles per tote from the ecosystem. Net profits
from ALDO’s eco-tote sales will go towards funding ocean protection projects at The Ocean
Legacy Foundation and to Ocean Conservancy, while proceeds from Call It Spring’s eco-tote
sales will go towards clean water and sanitation projects in Kenya through an ongoing partnership
with ME to WE.

For more information on ALDO and Call It Spring’s sustainability initiatives, visit
responsibility.aldogroup.com.

About the ALDO Group

The ALDO Group is a world-leading creator and operator of desirable footwear and accessory
brands. With 3,000 points of sale in over 100 countries around the world, the organization
operates under two signature brands, ALDO and Call It Spring, and a multi-brand retail concept,
GLOBO. The ALDO Group is also an industry-recognized wholesale distributor and third-party
sourcing provider of fashion footwear, handbags and accessories. In addition to its head office
in Montreal, the ALDO Group has international offices in Europe and in Asia. Guided on a daily
basis by its purpose A journey to create a world of love, confidence, and belonging, the ALDO
Group is simply unique. For more information, visit www.aldogroup.com.

About ALDO

Founded in 1972, ALDO, the group’s flagship brand, delivers fashion to a diverse customer
base at prices that make keeping up with seasonal styles a luxury within reach. For more
information, please visit www.aldoshoes.com, and follow @aldo_shoes and #AldoCrew on
social media for updates.

About Call it Spring

Call It Spring, an ALDO Group brand, is the fashion destination for items you want and need now.
Always fresh and reflecting the latest trends, Call It Spring is a go-to brand for versatile footwear
and accessories to complete any look, with a fully vegan product offering. With a strong presence
worldwide, Call It Spring has more than 500 points of sale across Canada, USA, Europe, Middle
East, Africa, Asia Pacific and Latin America. Please visit www.callitspring.com for more updates.
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